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* Although AZEK Deck products are cooler to the touch than many other deck board 
products, all decking products will get hot in the sun. Additionally, the darker the decking 
color, the hotter it will feel. For hotter climates, consider choosing a lighter color. 
©2020 AZEK Building Products

Exceptional is the Rule. TimberTech® decks are a cut above the competition. We offer more colors, superior moisture resistance and 
exclusive Multi-Width Decking. The best warranties in the business. And, our AZEK decking is 30% cooler* than others in the industry. 
Maybe that makes us a few cuts above. Imagine the possibilities at TimberTech.com

THEIR DECKS? CLICHÉ.
OUR DECKS? TOUCHÉ.
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Family Owned  •  Residential & Commercial  •  Polyurea & Epoxy Coating Options

Garage Floors | Shop Floors | Basements Floors | Warehouse Floors

INNOVATIVE Custom Floor Coatings

CoatingCrew.com

12 MONTHS 

NO INTEREST

FINANCING!Call for a FREE Estimate. 

651.263.8577
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Wednesday, February 26 12:00–8:00 PM
Thursday, February 27 12:00–9:00 PM
Friday, February 28 10:00–9:00 PM
Saturday, February 29 10:00–9:00 PM
Sunday, March 1 10:00–6:00 PM

MINNEAPOLIS CONVENTION CENTER
1301 2nd Ave. S., Mpls.  |  612-335-6000

$14 adults
$12 online (Discount courtesy of HomeServe)
Free ages 5 and younger • $4 kids (ages 6–12)
$10 Group Tickets (Minimum of 20 tickets) 
$5 after 5pm everyday

Tickets can be purchased at Menards, Cub Foods, and 
Bachman’s Floral, Home and Garden.

Get there by bus or light rail on Saturday and Sunday 
with a free ride pass. Download your FREE PASS on 
the show website.

HomeAndGardenShow.com
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  6 |  WHAT’S NEW,  WHAT’S NOW     
Welcome to the 2020 show!

10 |  GARDEN + HOME STAGE SCHEDULE
Speakers and events to inspire your 
next project, indoors or out.

14 |  GROWN FROM THE PAST
From 1960s design fl air to a food truck 
fi lled with fl owers, get inspired by these 
seven garden displays.

TABLE OF CONTENTS

THEME DAYS

FEB. 26 – FEB. 28 
Public Servant Days: Free admission for all current 
government workers with valid ID. 

Hero Days: All active and retired military, fi rst responders, 
and teachers get in free with a valid ID. 

FEB. 27 – FEB. 28 
Hirshfi eld’s Days: Pick up your FREE admission pass at 
your local Hirshfi eld’s store. 

ALL DAYS
Senior Day: $4 off 55+

FEB. 29 
Trade Day: Professionals from home building industries 
receive free admission with valid ID.

MARCH 1
Teacher Day: Free admission with valid ID.

FIVE DAYS ONLY!

OUR SPONSORS AND PARTNERS

HOME + GARDEN SHOW
PROGRAM GUIDE

HomeAndGardenShow.com

18 |  IDEA HOME 
Timeless design for a classic home.

22 |  APPEARING LIVE
Celebrated storyteller Mike Rowe 
stresses America’s skills gap. 

28 |  BUYER’S GUIDE 
Who’s here, and where to fi nd them. 
Plus, the full map beginning on 
page 38.

PLANTS AND THINGS USA

FURNITURE AND THINGS

Est. 1979

PLUS!
$3 DISCOUNT ONLINE

with the promo code GUIDE. 
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952.844.0004   californiaclosets.com

EDINA    2770C Southdale Center

Custom solutions for better living
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BACKYARD LOUNGE 
Give your feet a rest while getting straight to the heart of the action with a stop at the 
Backyard Lounge where your favorite bevvies meet the latest in outdoor furniture. 
Sponsored by Plants and Things USA, the space will feature an abundance of deep 
seating areas and gas fi re dining tables as a means of outdoor living inspiration. “We 
will create a warm environment for people to relax and refl ect on the wonders of the 
show,” says Jeff Hickman. “Plants and Things USA is celebrating 40 years in business 
and making this lounge a comfortable retreat for showgoers is just a small way of 
saying thanks to our customers for their continued support.”  

BARKING LOT 
You’ve heard of a dog 
house before, but what 
about a dog chateau? 
Check out canine-size 
house replicas that will 
get tongues wagging. Past models 
incorporated reclaimed barn wood, 
paid homage to architect Frank Loyd 
Wright, and even featured a dog 
fountain atop a rooftop pool.

People say Dirty Jobs 
changed the way cable 
was programmed, but 

what it really did was give 
regular people permission 

to be themselves.”

—MIKE ROWE, 

2020 HOME + GARDEN 

FEATURED CELEBRITY GUEST 

WHAT’S 

NEW. 

WHAT’S 
NOW.

HOME + GARDEN SHOW
PROGRAM GUIDE
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DECK WARS 
You’ve seen deck designers go toe-to-
toe on HGTV, and now we can claim 
our very own competition. Duking 
it out for the title of “Deck Wars 
Champion 2020” at this year’s 
Home + Garden Show, top 
decking-focused contractors 
in the Minneapolis-St. Paul 
market have some exciting 
plans in the works: from 
making the ultimate infi nite 
backyard replete with fi re, 
audio, and water to a “casual 
modern” three-season porch 
and deck combo with retractable 
screens and an outdoor fi replace. 

THE ANNUAL PLANT 
SALE This every-green-must-go

event starts at 5pm on Sunday 
March 1, just one 
hour before closing 
time. The space 
morphs into a 
buying frenzy that 
features plants, 
trees, and fl owers. 
Get your grub on 
before they’re gone! 

IF YOU ENJOY DIY 

PROJECTS IN YOUR 

HOME, WHY NOT 

MAKE IT YOUR 

CAREER? ROLL 

YOUR SLEEVES UP 

AND COME “TRY A 

TRADE” FOR SIZE.

PLAYHOUSES
High schools with hammers just might 
be the future of the construction 
industry. The Playhouse Challenge 
involves the judging and auctioning 
of tiny-house structures built via 
tech-ed classes throughout Minnesota. 
Students from participating schools 
will represent their playhouse during 
the show, where the winning design is 
judged by local industry experts and a 
popular vote by kids. Each playhouse 
is auctioned off to the highest bidder 
at the end of the show, with proceeds 
benefi ting Habitat for Humanity. 

FOOD TRUCKS!
Stop by Foodie Central in Hall 
B for a delish line-up featuring 
some of the city’s best eats.

6 P RODUCED  BY  MP L S . S T. PAU L  MAGAZ INE
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•  Stunning woodland, nature-inspired displays featuring trees

•  Conservatory Craftsmen glass house with aeroponic 
 edible gardens from Chelsea 

Flower Show in London

•  Fabulous fairy gardens with 
gigantic selfie throne

•  Fragrant hyacinths, daffodils, 
tulips, primroses and many 
more spring blooms

•  Stunning glass sculptures by 
featured artist Donna Rice  

•  Show merchandise available in Gift & Garden Store

•  Members free, non-members $15

•  Daily 8-4:30, Sunday 10-4:30

3675 Arboretum Drive  |  Chaska, MN 55318  |  612-624-2200

KIDS 
15 & under 

always 

FREE

SPRING FLOWER SHOW: BRANCHING OUT 

FEB. 1 - MARCH 1

PREVIEW PARTY 

JAN. 31

Artist presentations, 
plus Donna Rice bird 
sculpture giveaway 
worth $350. 

TICKETS AT:

flowershow.umn.edu
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SPONSOR SPOTLIGHT

AMERICAN FAMILY 

INSURANCE 

At American Family Insurance, we 
believe dreams begin at home, and 
we’re dedicated to helping you protect 
those dreams that matter most! Planning 
a remodel? Stop by our booth to get 
inspired. Take a photo with tools and other 
construction props to visualize what your 
in-progress remodel will look like. And talk 
to our representatives about your plans 
to improve your space — they’ll give you 
more info about how our home insurance 
can be built around you. Be sure to stop by 
or visit us at www.AmFam.com!

INFINITY

In today’s culture, we place more 
emphasis on our wellness than ever 
before. After all, a higher level of overall 
well-being leads to a higher quality of 
life, which better equips us to conquer 
our limitations and enjoy doing the 
things we love most. At Infinity, we 
aim to help people of all lifestyles do 
just that by designing our chairs with 
the latest technology in the industry, 
including adjustable 3D massage and 
modern conveniences like Bluetooth® 
and mobile app compatibility. Elevate 
your wellness and live your best life with 
Infinity Massage Chairs.

MARVIN

Marvin is a fourth-generation family-
owned and -operated business, 
headquartered in Warroad, Minnesota, 
with more than 5,500 employees across 
15 cities in North America. The Marvin 
portfolio of products for builders, architects 
and homeowners is designed to provide 
exceptional solutions for any project with 
a focus on creating better ways of living. 
Marvin products are distributed nationally 
through a network of independent dealers 
and are also exported internationally. Visit 
Marvin.com to learn more.

SLEEP NUMBER

The leader in sleep innovation, Sleep 
Number delivers proven, quality sleep 
through effortless, adjustable comfort 
and biometric sleep tracking. Sleep 
Number’s revolutionary 360® smart 
bed and SleepIQ® technology are 
proving the connection between sleep 
and well-being. With one of the most 
comprehensive databases of biometric 
sleep data, Sleep Number is improving 
lives by individualizing sleep experiences. 
And with a commitment to improving the 
lives of youth by 2025, Sleep Number 
is redefining the future of health and 
wellness—for everyone. Visit us in booth 
2037 or at sleepnumber.com.

HOME + GARDEN SHOW 
PROGRAM GUIDE
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Over 50,000 Square Foot Showroom

Minnesota’s Largest Selection of Contemporary 
and Scandinavian Furniture

7035 Washington Ave S, Edina, MN 55439

612-341-3441 | www.idcmn.com

78HG20Sponsors.indd   8 1/6/20   1:02 PM

B
I L L I A R D

S

You can’t help but grin when you see the more than 300 kitchen and bar stools on display at Peters Billiards. 

Choose from swivel or stationary, wood or metal, armless, backless, leather, traditional to modern. Custom orders, too. 

So come on in and take a test sit or visit us at Petersbilliards.com.  We guarantee you’ll go home smiling.

6150 Lyndale Avenue South • Minneapolis • 35W/62 Crosstown at Lyndale  • 612.866.8433 • petersbilliards.com

Our selection 
of kitchen and bar stools

will have you smiling from
cheek to cheek.
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GARDEN 
+ HOME 
STAGE 
SCHEDULE
SPONSORED BY THE MINNESOTA 

STATE HORTICULTURAL SOCIETY + 

SCULPTURED EARTH.

 WEDNESDAY, FEBRUARY 26 

2:00–3:00 PM | William Dougherty: 
A Season of Flowering Bulbs, 
Tubers, and Corms

3:00–4:00 PM | Joel Karsten 
presents: The Straw Bale Gardens 
Method Makes Growing Vegetables 
Easy and Fun!

4:00–5:00 PM | Bob Dahm: DIY 
Organic Lawn Care

 THURSDAY, FEBRUARY 27 

2:00–3:00 PM | Judy Griesedieck 
presents: Understanding Pollinators 
through the Lens of Photography

3:00–4:00 PM | Joel Karsten 
presents: The Straw Bale Gardens 
Method Makes Growing Vegetables 
Easy and Fun!

4:00–5:00 PM | Brooke 
Sommerfeldt presents: Wasps, 
Flies, Moths, and More: What 
Gardeners Should Know about 
Pollinator Diversity and Bee 
Look-Alikes

P RODUCED  BY  MP L S . S T. PAU L  MAGAZ INE

HOME + GARDEN SHOW 
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LOCATED IN THE GARDENS OF HALL C

Crea t ion

Inspi ra t ion

 952-920-1460

spsshowrooms.com

St. Louis Park

LICENSED - INSURED

AWESOME

• Residential Roofs

• Commercial Roofs

• Gutters
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 FRIDAY, FEBRUARY 28 

1:00–2:00 PM | Theresa Rooney 
presents: Humane Critter Control

2:00–3:00 PM | Jenn Hovland: 
Growing Succulents and 
Houseplants with Success

3:00–4:00 PM | Josh Kiecker of 
Sculptured Earth

4:00–5:00 PM | Bob Dahm: How to 
Install and Maintain Your Bee Lawn

5:00–6:00 PM | Nick “The Pond 
King” Needham presents: Water 
Features Gaining Popularity

 SATURDAY, FEBRUARY 29 

11:30 AM–12:30 PM | Michelle Mero 
Riedel presents: Garden Photography

12:30–1:30 PM | Russ Henry 
presents: Backyard Heroes: What 
You Can Do to Be a Hero to Wildlife 
Including Bees, Butterfl ies, Birds, and 
More in Your Own Landscape

1:30–2:30 PM | Josh Kiecker of 
Sculptured Earth

3:30–5:00 PM | Koehler & Dramm 
Institute of Floristry – Floral Design 
Competition

5:00–6:00 PM | Laura Wood and 
Paul Farrell of By The Woods Custom 
Landscaping presents: What Goes 
Where? How to Pick the Right Paver 
and Retaining 
Wall for Your Landscape Project

 SUNDAY, MARCH 1 

11:00 AM–12:00 PM | Matt Ratliff of 
Ready-2-Fruit Mushrooms presents: 
Mushroom Cultivation for the Home 
Gardener

12:00–1:00 PM | Lee Bergum of 
Energy Panel Structures presents: 
SIPlify your Lifestyle

1:00–2:00 PM | Josh Kiecker of 
Sculptured Earth

2:00–3:00 PM | Deck Wars Panel 
Discussion sponsored by TimberTech. 
Speakers: Chris Tackaberry of Deck 
City, Jon Brennhofer of dREamodel, 
Mark King of Infi nite Decks, Tim 
Brown of PHI Decks, and Jim Shull of 
TimberTech

3:00–4:00 PM | Marty Bergland 
presents: Seed Starting 101

11

APPEARING LIVE: MIKE ROWE

Best known as the creator and host of Dirty Jobs, Mike Rowe 
is also the host of Facebook’s original series Returning the 

Favor and recently released his fi rst book, The Way I Heard It. 
“There’s really not many places left like these local home shows where 
homeowners can meet with their local experts and decide for themselves, 
‘Yes, I’m good with letting this company in my home,’” he says. Catch him 
in Hall B on the Main Stage on Sat., Feb. 29, 2020. Appearance sponsored 

by Lennox and Liberty Comfort Systems Heating and Cooling.

MAIN STAGE SPONSORS: ProSource Wholesale + Kelli Kaufer Designs

Check the website homeandgardenshow.com for the full schedule

80-81HG20StageSchedule.indd   11 1/3/20   12:52 PM
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Sponsored by the Minnesota State 

Horticultural Society and Sculptured 

Earth, this year’s Garden + Home Stage 

will feature timely and relevant 

home and gardening topics, 

with a special focus on 

turning your yard into a 

pollinator paradise. 

“We will feature a 

wide variety of indus-

try leaders speaking on 

topics varying from soil 

health to garden photog-

raphy and seed starting,” 

says Lara Lau-Schommer, the 

community outreach manager for the 

Minnesota State Horticultural Society.

Notable speakers include pho-

tojournalist Judy Griesedieck 

from the University of Minnesota 

Bee Lab, who will be presenting 

“Understanding Pollinators through 

the Lens of Photography” on day 

two of the show. Brooke 

Sommerfeldt, a member 

of the Bee Squad and 

the program coordina-

tor for the Bee Squad’s 

Pollinator Ambassadors 

program, will share her 

expertise in “Wasps, 

Flies, Moths, and More: 

What Gardeners Should 

Know about Pollinator 

Diversity and Bee Look-Alikes.”  

Two local landscapers will fill out 

the docket, says Lau-Schommer. Russ 

Henry, president of Minnehaha Falls 

Landscaping and founder of Giving 

Tree Gardens, gives special attention 

to the wildlife found around your 

home with “Backyard Heroes: What 

You Can Do to Be a Hero to Wildlife 

Including Bees, Butterflies, Birds and 

More in Your Own Landscape.” 

Bob Dahm, founder of Organic Bob 

LLC will explain both how to create 

your own organic lawn and how to 

install and maintain a bee lawn. His 

lawn care services are specifically 

tailored to being bee and environmen-

tally friendly.

Be sure to also catch mushroom 

expert Matt Ratliff’s presentation on 

mushroom cultivation and learn about 

the trending straw bale garden method 

from horticulture expert Joel Karsten. 

HOW TO GET A BEE’S-KNEES BACKYARD
LEARN ABOUT CULTIVATING A POLLINATOR-FRIENDLY YARD, ORGANICALLY CARING FOR YOUR LAWN, AND HOW TO  
CONSCIENTIOUSLY LANDSCAPE AT THE GARDEN + HOME STAGE. BY KAIT ECKER

jbdb.biz | 952.431.1670
BC191023
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With a lineup of over 30 vendors, 

the Garden + Home Shoppe is your 

one-stop shop in finding the perfect 

individualized touch for your garden 

and home. Think of it as your neigh-

borhood garden store—dropped right 

in the middle of the show.

This dedicated shopping area at 

the Home + Garden Show is filled 

with cash-and-carry items specific 

to homes and gardens. Think bulbs, 

succulents, home décor, soaps, gar-

den tools, and yard accessories.

If you’re looking to grow some 

veggies once some warmer weather 

rolls around, the Shoppe will feature 

Vegepod and its innovative raised 

garden beds. 

For a bit of whimsy, find garden 

décor and fairy gardens by Amy Lea 

‘n Me. And on the more practical 

side of things, Hold It Mate will be 

bringing plant-mounting rai ls, and 

EZ Swap Pots will sell its functional 

fabric pot (perfect for transplanting). 

The Minnesota State Horticultural 

Society’s booth will be located near 

the front, says Lara Lau-Schommer, 

the MSHS community outreach 

manager. While there, lean into the 

experts for gardening advice—from 

the likes of the Hennepin County 

Master Gardeners—and bring your 

pollinator questions to members 

of the University of Minnesota Bee 

Squad. Don’t forget to pick up your 

bulbs to support one of the society’s 

biggest fundraisers of the year!
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SHOPPE LOCAL
FIND ALL YOU’LL NEED TO SPRUCE UP YOUR YARD AND HOME FOR SPRING 
AT THE GARDEN + HOME SHOPPE. BY KAIT ECKER

BIG OR SMALL, 
EVERY DREAM 
DESERVES A 
CHAMPION.
Ella Helton and her family dream of 

selling a gazillion bracelets to help 

end hunger in her community through 

her small business, Ella Bella Beads. So 

American Family Insurance sent brand 

ambassador Derek Jeter to help her out. 

Because we believe that, with the right 

support, any dream is possible. And 

there’s no better insurance than that. 

American Family Mutual Insurance Company, S.I. and Its Operating Companies, 6000 American Parkway, Madison WI 53783 ©2019  017462 – 10/19

Visit AmFam.com to see their story, get a quote, or find an agent to help protect your dreams. 

83HG20GardenShoppe.indd   1 1/3/20   9:03 AM
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STILL 
BLOOMING 
AFTER ALL THESE YEARS

84-85HG20GardenFeature.indd   14 1/3/20   9:03 AM

Bachman’s Floral

Patrick Warden says their 
design will reflect what 
has been 
happening 
in the last 
decade or 
so that has 
come to 
fruition in 
this current 
decade: 
Market in the Park. 
“We’re focusing on the 

urban expansion that we’re 
seeing in so many well-
used, well-cared-for that 
have such great community 
involvement,” he says. 
They’ll be creating a 

landscape that allows for lush 
plant life without overgrowth. 
Container gardens and 
terrariums that can look 
beautiful on a balcony or 
small patio, and rooftop 
garden inspiration. The center 
of it all features a “food 
truck”—filled with flowers.

Mickman  

Brothers Inc. 

Instead of looking back, 
the Mickman 
Brothers team 
is choosing 
to feature the 
future. 
“With the 

idea of, as we 
move forward, 
there will be an emphasis 
on sustainability and 
landscaping responsibly and 
considering pollinators and 
the environmental aspect,” 
Paul Mayhew says. “We’ll 
also work with gray water in 
the landscaping.” 
But it won’t just look like 

prairie: There will be color 
woven through the blooms 
with rudbeckia, liatris,  
purple coneflower, Siberian 
iris, and more. 
“Mickman has been 

involved with reforestation 
for years,” Mayhew adds. 
“We want to educate and 
be responsible stewards of 
the environment.”

Holm & Olson 

Landscape Design  

and Construction 

“We’re taking 
on 1960s 
design flair,” 
says Jack 
Dorcey. 
His team 
took Old 
Hollywood 
homes as inspiration for 
their design, which will 
feature garden panels with 
‘60s designs and really 
clean and simple lines. 
To achieve the look, 

“We’ll have fewer plants, 
but more structure in plant 
arrangements, and plant in 
masses,” he says. 
Expect magnolia and birch 

trees; tulips, hyacinths, and 
hydrangeas; and rhododen-
dron and dogwood shrubs—
oh, and an iconic ‘60s car.

1ĝORC�)CRFGNS�

Bill Swanson is going all out 
for his 38th year at the Home 
+ Garden 
show. His 
theme? The 
Renaissance.  
There are 

going to be 
light posts 
made out of 
arborvitae. A horse jumping 
a fence. Topiaries. A central 
patio with an entrance that 
involves antique church 
archways. Spiraling walls. 
Yellow daffodils. Red tulips.
“Typically, I do very 

naturalistic gardens,” 
Swanson says. “But at the 
show I like to show the most 
interesting and best, so 
attendees can get excited. 
Some of it might not be 
an application for your 
backyard, but it gives you a 
lot of cool ideas.”

Landstyle Design  

& Construction 

Plan to be wooed by water 
at Landstyle’s 
display. 
Margaret 
Munson and 
team decided 
to feature 
waterfalls of 
the ‘60s for 
their design. 
“People started using their 

backyards, started to grill 
[out]. They wanted more 
than just gardens—they 
wanted to sit on patios 
and wanted privacy. Water 
features are visual but also 
create a soothing sound,” 
she says.
They’ll feature lighted 

basalt stones that have 
a waterfall feature, a dry 
riverbed stream (which 
actually features water 
falling into a pool, despite 
its name), and a large 
fieldstone boulder, among a 
full landscape.

Stonewall Inc.

Stonewall Inc., known for its 
boulder retaining walls and 
creative stone 
designs, is 
taking us back. 
All the way 
back to the 
“stone age,” 
where striking 
simplicity is 
mirrored through natural rock 
placements. 
With limestone quarried 

out of Wisconsin, “We will 
be using boulders weighing 
anywhere between 3,000 to 
6,000 pounds,” says Justin 
Ferrin. “They’ll be placed 
in an outcropping setting in 
hillsides that we form.” 
That way, showgoers can 

get a sense of its retaining 
power. Included in the setup: 
a paver patio to ponder all 
that nature’s created. 

15
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NRD Landscape 

Design 

NRD’s garden will celebrate 
midcentury 
modern 
architecture. 
What does 
that mean 
to them? 
Showing 
some restraint 
in an effort to allow  
the architecture to shine and 
not be hidden.
“Our garden will showcase 

elegant natural stone walks 
and patios with clean lines, 
along with both elevated and 
sunken areas to relax and 
enjoy the surroundings,” says 
Eric Robertson. 
The group also plans to 

blend use of water and fire 
elements. And an overhead 
structure will showcase their 
carpentry and tie the whole 
garden together.

LANDSCAPE 

DESIGNERS 

EMBRACE THE 

BEST OF OUR 

PAST WITH 

“GARDENS 

THROUGH 

THE DECADES” 

THEMED 

DESIGNS. 

 BY KATIE DOHMAN 
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DECK WARS
DUKING IT OUT FOR BEST DECKS 
WITH TIMBERTECH AND SOME 
OF THE METRO’S FINEST DECK 
DESIGNERS/BUILDERS.  
BY KATIE DOHMAN 

You’ve seen deck designers go toe-

to-toe on HGTV—and now we have 

our very own competition at the 

Home + Garden Show. 

TimberTech, a company that 

features cutting-edge wood-

alternative decking material, is 

sponsoring the event. Jim Shull of 

TimberTech says, “We are hosting 

these contractors because they are 

four of the top decking-focused 

contractors in the Minneapolis-St. 

Paul market. These four builders 

are doing everything from deck-

and-rail projects to three- and 

four-season porches to really 

enable homeowners to enjoy these 

outdoor living spaces year-round.” 

To that end, Deck City, 

dREamodel, Infinite Decks, and PHI 

Decks will compete for the title of 

Deck Wars Champion 2020. 

“I want to bring the high-end 

flair,” says Mark King of Infinite 

Decks, whose company special-

izes in low-maintenance, high-end 

designs. He plans to show off the 

curved and bent designs that are 

Infinite Decks’ specialty. “My plan 

is making the ultimate infinite 

backyard. Not just a deck: but 

including outdoor features like fire, 

water, audio, an outdoor kitchen, 

and landscaping.” 

Jon Brennhofer of dREamodel 

says that all of his team’s designs 

take into account maximizing all 

the outdoor living space, not just 

the decking itself—and bringing 

the inside out. “What’s unique 

HOME + GARDEN SHOW 
PROGRAM GUIDE
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transformations
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about Minneapolis is that our 

outdoor time is so short, so we 

put a really big emphasis on it. 

The expense people put into their 

outdoor space to enjoy it has 

increased significantly in the last 

few years.” 

“Casual modern” is the catch-

phrase for PHI Decks’ early 

designs. Tim Brown says it’ll be 

constructing a three-season porch 

with a deck to show how to extend 

the outdoor season. “We’ll use real 

clean lines and make it fairly sim-

ple, but warm and inviting. We’re 

planning some retractable screens, 

vinyl sliding screen windows, an 

outdoor fireplace, and curved and 

straight deck boards.”

And Chris Tackaberry of Deck 

City says he’s ready to bring his 

team’s artisan A-game. “It’s more 

than just putting deck boards 

down,” he explains. “It’s an experi-

ence and a lifestyle.” Driving his 

design is thinking about a home-

owner’s full range of experiences 

and needs, not just adding bells 

and whistles indiscriminately. “We 

work ahead of the curve and always 

put first the things we can do as a 

business to improve relationships 

with clients,” he says.

As for TimberTech, watch out for 

new products in 2020: it’s work-

ing toward offering 99 percent 

green building products. Shull says, 

“Instead of working and maintain-

ing your outdoor living space, you 

can truly live on it and enjoy it.”

HomeAndGardenShow.com
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Deck City, dREamodel,  
Infinite Decks, and PHI Decks 
will compete for the title of 
Deck Wars Champion 2020. 

It was inevitable... 

The Murphy DeskTM

—but so much more than just a desk

(PATENTS PENDING) 

TheMurphyDesk.com

86-87HG20Decks.indd   17 1/6/20   2:11 PM



Taking the keys to your dream 

home, unlocking the front door, 

breathing a deep sigh of relief: This 

is your forever home.

...Right? 

But the truth is that many homes 

are not suited for all lifestyles or 

abilities. Stairs, narrow hallways and 

doorways, and other small details—

even a half-inch elevation change 

in a threshold—might go unnoticed 

now, but can become major issues 

due to aging or differing abilities.  

 

SIMPLE LINES,  
BRIGHT LIGHT 
The structure of the home is the 

first step. Lee Bergum of EPS 

Homes has been selling structural 

insulated panels that make homes 

quieter, safer (low offgassing, no 

formaldehyde), and more durable, 

resilient, and energy efficient. 

“We try to start with the core 

of your home,” Bergum says. 

“With the best core, you just feel 

good when you’re in the home.”

Plus, it helps control costs. 

“It’s very airtight,” he says. “It’s 

THE OVERALL LAYOUT IS VERY IMPORTANT... 
TAKING CARE NOT TO OVERLOAD THE SPACE WITH 
FURNITURE, AND INTENTIONAL WITH FLEXIBILITY.” 

—MALLORY HILDEBRAND, HOM FURNITURE

18
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THE FOREVER HOME 
Shifting the way we think about where—and how—we live. BY KATIE DOHMAN
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about 25 percent better than con-

ventional framing.” 

Loon Architects has shifted 

gears to largely take on the design 

challenge of creating or renovat-

ing homes so that owners can “age 

in place” rather than moving once 

residents can no longer navigate 

their own homes. 

Using principles of Universal 

Design, which accommodate ADA 

standards, Steve Mooney strives 

to create usable, useful designs 

for all bodies. 

“This home takes a modern 

approach, which embraces simple 

geometry and expansive glass to 

embrace the landscape and intro-

duce ample daylight into a reason-

ably small space,” he says. 

 

FUNCTION WITH FORM 
Interior design matters, too. 

Mallory Hildebrand, interior 

designer from HOM Furniture, 

says that more than any other 

IDEA House, this one emphasizes 

function with the form. 

Together with her team—interior 

designer Corinne Hoeft at Gabberts 

and design consultant David Gray at 

HOM Furniture—Hildebrand tackled 

all the design elements, from color 

palette (blue) to even, contrasting 

floors and walls, tables and chairs.

19

Using Universal 
Design principles, 
the Forever Home 
embraces simple 
geometry and 
expansive glass for 
ample daylight.

“The overall layout is very 

important, with access to the 

house itself and to each piece, tak-

ing care not to overload the space 

with furniture, and intentional 

with flexibility,” she says. 

For example, Hildebrand’s  

team was able to incorporate a  

lift-chair recliner. 

“It’s not puffy or old looking; it’s 

streamlined and functional and even 

great for people who don’t need it 

now, but may need it later,” she says. 

 

EXERCISE AMONG  
THE GREEN 
And it’s not just inside that needs 

to be rethought—so do yards and 

landscaping. 

Laura Wood of By The Woods 

tackled the challenges that may face 

families aging in their yards, too. 

“I approached the landscape 

with the Forever Home in mind 

by having a peaceful space—the 

home—looking out at peaceful 

space,” she says. 

She took into account three 

facets: using your yard to embrace 

hobbies, to care for your health, 

and for forest bathing. 

Natural, more wildflower- or peren-

nial-based gardens that can transition 

from something more cultivated to 

something wilder take precedent. 

Raised garden beds allow for some 

gardening even when mobility pres-

ents a challenge. 

Sloping walks with pavers replace 

steps, and a small outdoor gym 

provides an easy, accessible place to 

exercise among the gardens. 

“Instead of working or reading 

indoors, we want to draw residents 

outdoors and have them embrace 

their outdoor spaces for better men-

tal health,” she says. Mooney and 

Wood skipped gutters and designed 

a pitched roof that will direct rain-

water into a garden. 

“We’re thinking about what the 

changes are that we can plan for 

everyone’s future to make it less dif-

ficult to maintain,” she says. 

“You’ll know your home and 

garden will be evolving, but we can 

take the anxiety out of how that 

will happen.” 

[THE HOME] IS VERY AIRTIGHT. IT’S ABOUT 
25 PERCENT BETTER THAN CONVENTIONAL 
FRAMING.” —LEE BERGUM, EPS HOMES
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You’ve heard of a dog house, but what 

about a dog chateau? 

    As part of this year’s new Barking 

Lot exhibit, Hoffman Weber 

Construction will be showcasing its 

elaborate designs fit for the royal 

furry friend in your life. 

    Past chateau models incorporated 

trendy reclaimed barn wood, paid 

homage to architect Frank Lloyd 

Wright, and even featured a peeing 

dog fountain atop a rooftop pool. 

Mike Sample, the general manager of 

Hoffman Weber, says that engineering 

typical exterior house materials into a 

dog house has a novel appeal. “Nobody 

wants to look at a wall with siding on it, 

but a really cool dog house with siding 

on it? That they want to look at.” 

Among its eye-candy offerings, 

the exhibit will feature a canine-size 

replica of a man’s upscale Forest 

Lake home. Although you can’t take 

the mini-mansions home with you, 

Hoffman Weber will be raffling off a 

few decked-out dog houses. 

After you ooh and ahh, stick 

around for some more pooch-cen-

tered partying: dog treats and human 

treats will be available, and you may 

even run into some furry friends 

along the way. 

THE BARKING LOT
A BROOKLYN CENTER-BASED CONSTRUCTION COMPANY WILL FEATURE 
LUXE DOG HOUSES FOR A GOOD CAUSE. BY NATALIE HALL

HomeAndGardenShow.com
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While your roles look diverse 
on paper, storytelling is the 
common thread that connects 
them all. Can you share a ca-
reer moment in which you felt 
like you were exactly where 
you were supposed to be? The 

exact moment it was made 

crystal clear to me was in 2002 

when I was in a sewer shoot-

ing a segment for a magazine 

called Evening Magazine—it 

turned out to be a precursor 

for Dirty Jobs. During that 

shoot, every time I opened my 

mouth to talk to the camera, 

I’d get sprayed and spackled or 

covered in cockroaches. and I 

ended up getting baptized in a 

way that made me realize once 

and for all that I wasn’t going 

to try to be a host. I was going 

to let the sewer inspector be 

the expert. In that moment, 

Dirty Jobs was born, and after 

that, I’ve tried to do every-

thing through the lens of an 

apprentice or guest. I started 

to defer to the actual experts. People 

always say Dirty Jobs changed the way 

cable was programmed, but what it re-

ally did was give regular people permis-

sion to be themselves. 

In Dirty Jobs, you crossed paths with 
scores of passionate people and ob-
served that very few of them actually 
“followed their passion” into their 
current vocation—they found meaning 
and purpose through that vocation. 
Right, you get to assign the level of 

meaning to the days you spend behind 

your laptop, on a bridge, or in a sewer. 

I think there’s this idea right now that 

there’s a path to happiness and job 

satisfaction and it goes like this: look 

around, identify the thing that makes 

you happy, go to school, start interview-

ing, and then work your way 

up to that magical place where 

you’re going to get what you 

want. Dirty Jobbers followed 

a different path: they looked 

around to see where everybody 

was going and went in the op-

posite direction. I met people 

who prospered and were happy 

and successful, despite all of 

the optics. 

What’s a message that you’d 
like to reach young people or 
their folks with when it comes 
to the stigma of skilled la-
bor? The big push for higher 

ed happened in the ‘70s, and 

back then, we did need more 

people getting four-year de-

grees. Society stayed focused 

on that message and through 

time, unfortunately, this sort 

of PR campaign for higher 

ed came at the expense of all 

other schools—what we heard 

was that a four-year degree 

is critical and if you don’t get 

one, you’re going to end up turning a 

wrench. Shop classes started to vanish 

from high schools, the trades became a 

cautionary tale, and stereotypes began 

to pop up all over the place. Blue collar 

and white collar are two sides of the 

same coin, but we separated them. I 

started the mikeroweWORKS Founda-

tion to make a more persuasive case for 

good jobs that don’t require a four-year 

degree. We’ve been around for 11 years 

and have awarded $5.5M in work ethic 

scholarships for people who need a 

skill, who want a skill, and for whom 

college just wasn’t an option. 

The Home + Garden Show serves as a 
source of inspiration for homeowners, 
but it’s also comprised of a coalition 
of people whose careers are largely 
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FROM THE SEWER CHRONICLES TO  
A CELEBRATED STORYTELLER

He may be a household name, but don’t call him an expert. Serial “apprentice” (his word!) Mike Rowe reflects  
on his immersive career, how getting dirty helped to reinvigorate the skilled labor market, and why  

appreciation for the trades can help attract a future workforce. BY JAMIE KORF

IF YOU FUNDAMENTALLY 

APPRECIATE THE MIRACLES 

OF MODERN PLUMBING, 

SMOOTH ROADS, OR 

ELECTRICITY, YOU’RE 

PROBABLY NOT GOING 

TO BE THE PERSON WHO 

BLOWS YOUR HORN 

AT A CONSTRUCTION 

WORKER.” 

92-93HG20MikeRowe.indd   22 1/3/20   12:53 PM
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rooted in—or adjacent 
to—skilled labor. What 
are some ways that 
people can actively support 
the trades? It all comes down 

to appreciation. If you fundamentally 

appreciate the miracles of modern 

plumbing, smooth roads, or electric-

ity, then you’re probably not going to 

be the person who blows your horn at 

a construction worker. There are 330 

million people who rely on a skilled 

workforce. What percentage of people 

truly understand that? My guess is, un-

til the power goes out, very few do. So 

you can help the general perceptions by 

being aware of just how much you rely. 

Check yourself and be realistic about 

your expectations. If you want the 

power back on, you can either become 

an electrician or you’re going to have to 

wait for somebody to fi x it for you—a 

person who’s waiting for civilization to 

happen around you. 

When it comes to the dirty 
jobs within the home, when 

do you know to call for help 
versus tackling a project on your 

own? It was Clint Eastwood in one of 

the Dirty Harry movies who said that 

“a man has got to know his limitations.” 

I know mine, and frankly, it comes 

down to cost-benefi t for me. Could I 

fi gure out how to replace these two 

rotten pieces of mahogany on my deck? 

Sure, I could go to the lumber store, get 

two pieces cut, stain them, and spend a 

day or two taking out the old stuff and 

putting in the new. But an expert can 

come out and get the job done in two to 

three hours. At this point in my life, I’m 

basically staying in my own lane. 

You’re 60-plus episodes deep with 
Returning the Favor, your Facebook 
Watch series; recently released your 
fi rst book, The Way I Heard It; and 
have recorded over 140 episodes [at 

press time] of your The Way I Heard It 

podcast. What’s next for Mike Rowe? 
There’s always more to be done. I end 

where we began though—relationships 

and TV shows and books come and go, 

but fundamentally, I’m just a curious 

guy with access and a small camera 

crew and permission to satisfy those 

curiosities. By and large, whatever’s 

next is another version of everything 

I’ve done in the last 20 years. Dirty Jobs

was kind of a miscalculation, and the 

foundation that came out of that turned 

out to be something that became more 

and more important. If you showed me 

a snapshot of “future me” 20 years ago, 

I probably would’ve fainted. I’m still 

the same guy, and I’m having a ball. 

CATCH MIKE ROWE 

SAT., FEB. 29 AT 11:30AM 

ON THE MAIN STAGE 

IN HALL B! 

APPEARANCE SPONSORED BY: 

Find your nearest dealer online atCome see us! 
Minneapolis Home + Garden Show  Booth #3037

Products featured in the Idea Home

EXTERIOR DOORS   |   INTERIOR DOORS    |  STAIR PARTS   |   MOULDINGS   |   PRE-FINISHING   |   ALUMINUM DECK RAIL   |   COLUMNS
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As a way to address the dwindling con-

struction workforce, a carpentry teacher 

at Anoka’s STEP high school decided to 

go back to the drawing board.

Tim Nestrud dreamed up the 

Playhouse Challenge, a contest that cul-

minates in the judging and auctioning of 

tiny structures built via tech-ed classes 

throughout Minnesota.  

Students design and build a chil-

dren’s playhouse in their woodshop 

class, with the aid and oversight of a 

teacher. “I’d like them to get that expe-

rience of drawing up a plan, building 

according to plan, and finishing it,” says 

Nestrud, who coordinated this year’s 

first-ever Home + Garden Playhouse 

Challenge competition. “The floorplan 

cannot be bigger than four by eight. I 

figured that way more schools could 

enter because we’re not talking about 

big buildings—we’re talking small, but 

the concepts are the same.”

So far, nine schools have committed 

to participating in this year’s competi-

tion. “Creativity is part of the contest,” 

says Nestrud. The guidelines are loose: 

anything flies, from fairy-tale castles to 

traditional cottages—one school’s art 

department is even getting involved by 

adding color to its structure. 

Students from each 

school will represent 

their playhouse during 

the Home + Garden 

Show, where the win-

ning design is judged 

by local industry 

experts and a popular 

vote by kids. Each 

playhouse is auctioned off to the highest 

bidder at the end of the show, with pro-

ceeds benefiting Habitat for Humanity. 

“The big draw of this is that it’s high 

school students designing and building; 

it’s their project,” says Nestrud. 

PLAYHOUSES FOR KIDS, BY (BIG) KIDS
HIGH SCHOOLERS WITH HAMMERS MIGHT BE THE FUTURE OF THE CONSTRUCTION INDUSTRY. BY NATALIE HALL

HomeAndGardenShow.com
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As you navigate the decorated paths 

at the show, gleefully taking notes and 

snapping pix of all the latest in home 

and garden inspo, riddle yourself this: 

If you enjoy Do-It-Yourself projects 

in your home, why not make it your 

career? Hennepin Technical College 

(HTC), alongside industry building 

partner EPS Homes, wants showgoers 

to consider what happens between its 

walls on an everyday basis at this year’s 

Try a Trade exhibit.

HTC will be providing hands-on dem-

onstrations of the critical role that the 

trades play in the homebuilding sectors. 

More specifically, “We will have cutaway 

examples showing how plumbing and 

HVAC systems work, as well as what 

goes into the framing of your home,” 

says Lisa Kiava of HTC. In addition to 

plumbing and HVAC, featured trades 

on display will include carpentry and 

landscape design, she says. 

EPS Homes will be providing the 

booth structure with design and con-

struction influenced by HTC students 

in an effort to showcase their learnings 

and collective talents. Students will 

be taking questions from the public as 

well as discussing career opportunities 

within the trades. 

“We believe greatly in the trades and 

work with institutions [like HTC] to 

help increase our own workforce,” says 

Lee Bergum of EPS Homes. “[It’s impor-

tant to] support trade schools as well as 

local trades in an effort to understand 

the true shortage of tradespeople.” 

HTC sees a lot of students looking 

into a career change or a new skill set, 

enrolling part-time as they continue 

to work. “Regionally, employers are 

requiring their workforce to have some 

type of formal training, whether a cer-

tificate, diploma, or two-year degree,” 

says Kiava. Some programs can be com-

pleted in as little as six months.
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DIY YOUR CAREER
EPS HOMES AND HENNEPIN TECHNICAL COLLEGE INVITE YOU TO ROLL  
YOUR SLEEVES UP AND “TRY A TRADE” FOR SIZE. 

HomeAndGardenShow.com
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CHOOSING AN ARCHITECT IS LIKE 

CHOOSING A MATE: 

IT SHOULD BE ABOUT MORE THAN LOOKS.

But...oh hi there, Gorgeous.

It’s impossible not to swoon over images of dream 

homes. We’re humans, after all. But at TEA2, we know 

there’s much more to a house (and an architecture 

firm) than meets the eye. Our goal is to create a home 

you absolutely love – at first sight, and more with each 

decade that passes.

That means careful consideration of so many 

things: how daylight leads you down a hall. Framing 

the view from 360 degrees all 365 days of the year. 

Complementing the landscape rather than competing 

with it. Finding a balance between openness and      

intimacy. Expressing your vision in a way that looks 

and feels…well, exactly right.

This isn’t meant to sound pretentious; we aren’t.                

        But we do believe in putting our heart and soul 

into your home, because you will, too. And when we 

sit down together, you’ll see. We’re inquisitive, collabo-

rative, thoughtful, and oh-so thorough. We have equal 

enthusiasm for (and experience in) designing modern 

and traditional homes, stately and modest, blending 

beautifully into existing neighborhoods, or standing 

solo on a grassy hill, surrounded by wildflowers.

Our unique approach works, as evidenced by 

the clients who’ve asked us to design second and 

third homes. And by the fact that you 

stopped here to look, and stayed to read 

the story. To learn more, please visit 

TEA2Architects.com      
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Fence Concepts ........................... 955

FGT CABINETRY LLC ............... 2818

Fireside Hearth & Home ............ 2416

First 2 Market Products .............. 3144

Five Star Bath Solutions ............. 2017

Five Star Sausage & Pickles ....... 1147

Flagpole Farm ........................... 2420

Flying Carpet Rug Weaving ........ 3401

Floe International  ..................... 1405

Furniture & Things .. 2737, 2637, 2647, 

2757, 2657, Backyard Lounge Sponsor

Furniture Mart ........................... 3749

G

G.R. Builders & Remodelers ....... 3047

Garage Floor Coating of MN ..... 1921

Garage Force .................... 3839, 706

Garage Solutions Minneapolis ... 2220

Gardner’s Wisconsin 
Cheese & Sausage ................ 2360

Gates General Contractors, Inc. ... 3729

Giving Tree Gardens .................. 1156

Glass & Mirror Inc. .................... 2156

Go Green Environmental, Inc. ... 2650

Good Health Saunas ................. 2929

Gopher State One Call ......1218, 1348

29
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Continued on page 30

COMPANY                            BOOTH

Concrete Coatings  
20x Stronger than Epoxy  Q  Lifetime Warranty  

100% UV Resistant  Q  Chemical Resistant

Visit us at Booth #3839
FREE ESTIMATES! 651.387.9213

garageforce.com | tmaland@garageforce.us

Garage Floors Q Interior Floors Q Patios Q Walkways

LIFE THE WAY 
IT SHOULD BE.

Proudly serving as the Owner, 

Contractor, & Broker of the villas 

and twin homes at Legacy Oaks. 

RonClark.com

Broker Lic # 20070726

Contractor MN Lic# 1220

Association 

Maintained 

Neighborhood. 

Model home

hours open

Thurs.-Mon.

12 – 5 pm.

Just west of Carlson Towers off I-394 & I-494. 

CALL TODAY!

Jeff Bergom

612-799-5057

Twin Homes starting in the 

mid $800’s; Villas starting in 

the upper $900’sPrices subject to change without notice.

FINAL PHASE

NOW OPEN!
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Gotcha Covered ........................ 2323

Gotze Peeler .............................. 3501

Gourmet Goodies ...................... 2464

GQ Distribution ......................... 1705

Granicrete Minnesota ................ 1246

Grass Fed Cattle Company .......... 441

Great Lakes Home Renovations .. 3605

Great Plains Windows & Doors .... 1913

Great Scrape, The ..................... 1813

Greenscape Companies Inc. ........ 743

Grillight ....................................... 846

Guardian Eagle Resort .............. 2247

Gutter Helmet of Minnesota ...... 3105

H

H Window Company, LLC .......... 2027

Haferman Water Conditioning ..... 3122

Hair Distrikt/Shai Lee Enterprises ....2262

Handyman Connection of  
Western Metros ....................... 924

Hawaiian Moon ........................ 1261

Health Mate Sauna ..................... 629

Heavy Metal Grill ............. Food Truck

  Foodie Central

Help Your Shelves –  
Joseph Otto Enterprises ......... 3012

Hennepin Technical College 

  ............ Try a Trade Sponsor, 2505

Hidden Fence of Minnesota ......... 418

Hillside Fabricating LLC ............. 1418

Hire Corporation ....................... 2923

Hirshfield’s Inc..........................2046

   Official Hirshfield’s Day Sponsor

Hoffman Weber Construction ...........  

403, 404, 408, Barking Lot Sponsor

Hold It Mate ............................. 1512

Holm & Olson Landscape Co.

  ..........Feature Gardens, Garden 5

HOM Furniture ..............2405, 2305,

  Idea Home Furnishings, Idea Home

Home Depot ............................. 3522

Home Mag, The ....................... 2157

Home Pro America .................... 3748

HomeServe .......................................  

Online Ticketing Sponsor

Homestead Remodeling  
& Consulting LLC .................. 2611

Homestead Road ...................... 3041

I

I Got a Guy ............................... 2523

Infinite Decks ...........................1763

  Deck Wars Feature

Infinity Massage Chairs ............2629

  Official Massage Chair Sponsor

Innovation X LLC ...................... 3819

Innovative Basements Systems ... 3023

Integrity Flooring ......................... 623

Interlock Industries Inc. .............. 1211

Ispiri Design Build...................... 2457

J

J & W Asphalt, Inc. ...................... 708

James Hardie Building Products... 2421

Jillene Wood Art & Laser  
Engraving Specialist .............. 1315

Joe’s Custom Cabinetry ............. 3017

Johnson Fitness and Wellness .... 1305

Jose Madrid Salsa ....................... 444

K

Kate-Lo Tile & Stone ................. 1240

Kelli Kaufer Designs 

  ..................... Main Stage Sponsor

KG Wholesale ................. 1052, 2545

Kinetico .................................... 3122

Kitchen Refresh ......................... 3743

Koehler & Dramm’s  
Institute of Floristry ............. 1415A

Kolbe Windows & Doors ............ 2937

Krech Exteriors .......................... 2309

L

Lakeside Floor Covering ............ 3737

Landstyle Design & Construction Ltd.

  ..........Feature Gardens, Garden 4

LasikPlus ................................... 1011

Leaf Filter North of Minnesota LLC 
 .................................... 3725, 725

Lennox 

 .... Mike Rowe Appearance Sponsor

Liberty Comfort Systems ...........3537

  Mike Rowe Appearance Sponsor

Lifetime Tiki  ............................1247

Lindus Construction ........... 523, 1719

Liners Liners Liners ...................... 765

Loon Architects LLC ..................1949

LoveOurRoof, an Xcel Company ... 621

LP Building Solutions ................. 1237

M

M & E Sales .................... 3221, 2658

MakennaDel Nature Products.... 2362

Maq Innovations DBA TruPulse .... 2946

Marvin ...................................... 2425

               Official Window Sponsor

Massmann Geothermal  
& Mechanical ....................... 2337

Master’s Touch Painting ............ 3720

Mathews Hardwood Floors .......... 537

Matson Design Specialties ......... 3043

Mattress Firm .................... 2823, 837

McDonald Remodeling, Inc. ...... 2312

Merick Construction .................. 3320

Metal Roofing &  
Siding of Minnesota .............. 2021

Metro Steel Construction ........... 3307

Mickman Brothers Inc. 

  ..........Feature Gardens, Garden 2

Midtown Chimney Sweeps ......... 2313

Midwest Electric and  
Generator, Inc. ........................ 507

Midwest Erosion Technologies...... 607

Midwest Exteriors Plus ............... 2918

Midwest Fence & Mfg. Co. ........1012

Midwest LeafGuard ................... 3816

Midwest Manufacturing ............... 904

Midwest Outdoor Resorts ............. 959

Midwest Plumbing &  
Service, LLC ......................... 3112

Minneapolis Granite & Marble ... 3019

Minnesota CBD ........................... 524

Minnesota Exteriors, Inc. ... 2905, 509

Minnesota Fine Homes  
& Remodeling ....................... 1251

Minnesota Fire Protection .......... 2013

Minnesota Kitchens ................... 2712

Minnesota Landscapes .............. 2252

Minnesota Rusco ....................... 2227

Minnesota Shower & Bath ......... 3337

Minnesota State Horticultural Society

  ..................................1619, 1613 

  Garden + Home Stage Sponsor

Minnesota Window & Siding Co. . 3848

MN Solar .................................... 722

MN Wellness Alliance ................ 1029

MN Wellness Connection ........... 2711

Moen’s Mouse-Mix .................... 1918

Montana Furniture & Antiques ... 1519

MOR Golf and Utility ................... 857

Mosquito Shield ........................ 1947

Mosquito Squad ........................ 1013

MSP Exteriors Inc ...................... 2710

Murphy Bros.  
Design-Build-Remodel .......... 2415

My New Chiro ........................... 1507

My Pillow .................................. 1300

30
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Continued from page 29

Continued on page 34
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HOME & GARDEN

Luxurious 
  design

6 1 2 . 5 6 2 . T R I O

t r i o l a ndsc a p ing . com

Scheduling 

2020 initial 

consultations 

NOW!

Consu l t a t i on   -   De s i g n   -   P ro jec t  Ma na gemen t

PROVIDING MODERN AND BOLD RESIDENTIAL DESIGN 

THAT MAKES YOU FEEL RIGHT AT HOME.

SHERRY GALLAS ROSENBERG

GALLASDESIGNS.COM

101Ad.indd   1 1/3/20   10:34 AM
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N

NARI of Minnesota .................... 2717

Natural Endeavors 
Landscaping ........................... 1358

Nature Hill NV .................. 861, 3259

Neil Heating & 
Air Conditioning Inc. ............. 3821

Nelson Family Realty ................2120

NES Spray Foam ....................... 3552

New Frontiers 
Garden Furnishings ............... 2149

New Windows & Bath 
For America ........ 711, 3808, 3812

NexGen Exteriors, Inc. ................. 705

Niagara Prestige 
Comfort Products ................. 3057

Nick Slavik Painting 
& Restoration Co. ................. 2015

Nicolette Design Remodel ......... 2957

Niemann Painting LLC .............. 2213

Nordaas American Homes ........ 2114

North Painting The .................... 2642

Northern Cabinets & Remodeling ..2145

Northern Tool & 
Equipment Co., Inc.. ............. 2051

Northface Construction LLC ...... 1256

Northstar Solar .........................3021

Norwex ..................................... 2944

Nothing Bundt Cakes .................. 542

NRD Landscape Design

 ..........Feature Gardens, Garden 3

O

Ofl ora Gardens

 ..........Feature Gardens, Garden 7

OneStep Building System .......... 3344

Oreb lram Fine Casual Jewelry .... 1709

Organic Lawns By Lunseth ........ 1356

Original Driveway Design, The ..... 1943

Original Hockey Mom Brownies

 ............Food Truck, Foodie Central

Original Mattress Factory,The .... 3313

Outdoor Lighting Perspectives .... 1015

Outdoor Solutions Inc. ............... 1663

P

Paddle North ............................. 1057

PAF Architecture, LLC ............... 3022

Paris Painting ............................ 2246

Park Place Storage Condominiums 622

Patio Town ................................ 2351

Patrick Miller Construction Inc. .. 2845

Paul’s Porch Pots ....................... 1713

Pella Windows & Doors.... 2237, 2137

Penner Bathing Spas ................. 2719

Performance Pool and Spa .......... 717

Pet Wants Minneapolis ................ 416

Phantom Screens ...................... 2714

PHI Decks ... Deck Wars Feature, 1863

Pinnacle Renovations, LLC .......... 749

Plants & Things

 ......2737, 2637, 2647, 2757, 2657

  Backyard Lounge Sponsor

Plekkenpol Builders ................... 2245

Pond King Water Gardens ......... 1250

POOK / Hockey Sockey ............. 1308

COMPANY                            BOOTH COMPANY                            BOOTH COMPANY                            BOOTH

Continued from page 32

Fol low @mspmagweddings

on Instagram for  t ips ,  inspirat ion,  and 

trend alerts  for  your  b ig  day!
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Pottery Barn

 ...... Ask a Designer Feature, 3119

Precision Lining & Sewer ........... 3624

Premier Fence Inc ..................... 1122

Prestige Pools ............................ 1200

Prestige Products Direct LLC 
 ..................................3705, 3837

Prime Waters ............................. 1513

Prominent Construction, LLC ..... 2812

Pro-Shed Buildings .................... 1005

ProSource Wholesale 

 ..................... Main Stage Sponsor

Purpose Driven Restoration & 
Remodeling .......................... 1957

Push Pedal Pull ............................ 849

Puustelli USA ............................ 1215

Q

Quick Set Inc. ........................... 3316

R

Rainbow Play Systems Minnesota ..1105

Rasmussen Cleaning Service ..... 3446

Raymond Family Enterprises ...... 2921

Ready-2-Fruit Mushrooms.......... 1563

Redfern Incorporated ...... 3813, 3560

Reface Experts ................ 2443, 3417

Regents of the U of M, Master Gardener 
Program Hennepin County .... 1517

Regents of the U of M, Master 
Gardener Program Hennepin 
County Youth Education ........ 1515

Reliable Garage Door ................ 3555

REM Sleep Solutions ................. 2005

Renewal by Andersen
 .......................... 2805, 3645, 723

Renovations Unlimited .............. 3637

Resort Park Model Sales ............ 2947

RetroGreen Energy .................... 2815

Ricki and Sons ............................. 1808

Roberts’ Residential 
Remodeling, Inc. .................. 3212

Rongitsch Construction, Inc. ...... 3419

Roycroft Design ....................... 1018A

Russell’s Traveling Kitchen

 ...........Food Truck, Foodie Central

S

Safe Basements of MN, Inc ....... 3529

Sappy Pollen LLC ...................... 1417

Scentsy ..................................... 2559

Scherer Window & 
Door Consultants .................. 2424

Schluter Systems L.P. ................. 1145

Schmitt Music Company .............. 423

Sculptured Earth .......................3213

  Garden + Home Stage Sponsor

Sebesta Apothecary .................. 1411

SelectBlinds............................... 3447

Select Minnesota 
Buick GMC Dealers ................. 513

Selfscapes Inc ........................... 1257

SeneGence/LipSense ................. 2565

Shakopee Mdewakanton 
Sioux Community .................... 913

ShelfGenie of 
Minneapolis-St. Paul ............. 3523

Sierra National Products ............ 3842

SIMI Company .......................... 1414

3333

HomeAndGardenShow.com

Continued on page 36

COMPANY                            BOOTH COMPANY                            BOOTH COMPANY                            BOOTH

MN Lic. BC001797

Difference Details

Call for a Complimentary Consultation

KITCHENS   |   BATHS   |   ADDITIONS   |   MASTER SUITES   |   HOME OFFICES   |   LOWER LEVELS   |   PORCHES & DECKS   |   WHOLE HOUSE

(952) 888-2225     |     www.plekkenpol.com

Visit Us At 

Booth 2245

50
1970–2020

Years
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Skips Sprinklers & 
Outdoor Lighting .................. 1951

Sleep Number ...........................2037

  Offi cial Sleep + Wellness Sponsor

Slipcoverman.com ..................... 2363

SMA Exteriors and Restoration ... 3614

Smith Cole Stucco and Stone .... 1023

Socially Handcrafted ................. 1413

Solar Midwest Inc. ..................... 2113

SolarPod ................................... 2112

Southern Lights Inc. .................. 2107

Standard Heating & 
Air Conditioning .................... 3129

Star Tribune .............................. 2050

STIHL ....................................... 2542

Stonewall Inc. 

 ..........Feature Gardens, Garden 1

Storm Group Roofi ng ................ 3152

Storybook Trips .......................... 1062

Summer Lakes Beverage LLC ...... 445

Summit Construction ................... 709

Sunesta Awnings ....................... 3105

Sunspace Twin Cities ................. 1861

SUPER SIDERS (PermaLock Permanent 
Roofi ng Solutions) ................. 1137

Superior Garage Floor ............... 2607

Superior Sleep ........................... 3005

Sylva Corporation ...................... 2150

Syndicate Sales Corp. ................ 1914

T

T Mobile ................................... 1805

Taspen’s Organics ..................... 2052

The Andersen Guy .................... 3123

The Garden By the Woods ......1849A

The Maids  ................................ 2551

TheMNTable.com ....................... 443

Thermo-Tech Windows .............. 2723

TimberTech ............................... 1558

            Deck Wars Sponsor

Titanium Exclusive Cookware .... 917A

TJ Exteriors Inc. ......................... 3713

TNR Group ..................... 2950, 2054

Touchdown Tile ......................... 3512

Touchstone Accent Lighting ....... 2248

Tracer Landscape and 
Concrete Inc. ........................ 2217

Traeger Wood Pellet Grills .......... 2117

Trinity Construction 
Services, LLC ........................ 3029

Continued on page 40

Continued from page 35

612-284-1550

Let Chazin Interiors sell your home!
Complimentary Staging Services

Wayzata Home Center
1250 E Wayzata Blvd | Wayzata, MN 55391 

952-935-0300 | www.chazininteriors.com

Where Luxury Meets  Affordability...

Be
fee of
rer

AfAA tff ett
r
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International Market Square     275 Market Street, Suite #161     Minneapolis, MN 55405

For the best in stone mantels, metallic and stone hoods and luxury countertops visit us online 
or walk through our Minneapolis Showroom at International Market Square.

francoisandcomn.com    612.375.9540   

105Ad.indd   1 1/3/20   1:00 PM



GARDEN

+ HOME

STAGE

IDEA HOME

1061

418

1808

1215

1709

1405

753

751

1015

1013

1713

12401145

1158

1156

403

509

507

1711

1914

1663

1019

1260

1256

857

761

757

760

758

756

754

853

923

1020919

927

1912
1813

1805

15121411

1519

1517

14141315

1305

850

FOOD TRUCK 2

F
O

O
D

 T
R

U
C

K
 1 F

O
O

D
 T

R
U

C
K

 4
F

O
O

D
 T

R
U

C
K

 3

415

861

436

408

404

416

428

524423

522

749

421

747

709

707

GARBAGE

848

1105

1110

417

1011

1819

18171415A

1417 1918

186418631564 1764176315631459

765

13631262

763762663

CORE EXPO

400

1114

516

510

708

706

609

607

409

412

410

424

422

1960

1958

1864A

1859

1861

444

442

440

437

811

805

813

16191613

13061209

13081211

1816

622

904

521

513

750

922

924826

824

822

717

1810

1518

1513

1515

1614

1616

1418

1516

1413 1514

1416

1248

1250

705

1151

1018A917A

443

806

544

542

540

1117

445

441

545

543

1012

846

842743

737

849

711

1137

948

744

742

1021

1023

823

825523

1205

1057

1120

1247

1059

1218

1225

623

1249

722

821

964

621

724

955

962

957

918

947

937

963

746

905

829

953

647

959

721

725

913

640

945

642

644

729

837

537

629529

645

723

637

643541

429

1853

1849A

1719

1705

16071507

1360

1358

1356

1352

1346

1348

13191316

13171312

1300

1261

1259

1257

1251

1246

1241

1237

1200

1161

1157

1149

1147

1122

1062

1060

1056

1052

1050

1046

1037

1029

1005

INFO BOOTH

CAFETERIA

ROOM 101

WOMEN

MEN

WOMEN

STORAGE

DOCK

STORAGE

MEN

MENWOMEN

WOMEN
MEN

STORAGE

CONCESSION

FIRE

EXIT

F

FIRE

EXIT

EMER

EXIT

EXIT

EMER

EMER

FIRE

EMER

FIRE

CONCESSION

FOODIE

CENTRAL

GARDEN + HOME SHOPPE

STANDING

ROOM

SEATING

MAIN

STAGE

SPONSORED BY:
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CONCESSIONCONCESSION

BARKING LOT

FEATURE GARDENS & IDEA HOME
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FEB 26–MAR 1, 2020

MINNEAPOLIS 

CONVENTION CENTER
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Continued from page 36

Visit our new showroom in St. Paul!

dreamodel.com / 651-493-1066.

Minnesota’s Premier Deck  
and Remodeling Company.

Materials furnished by Lampert Lumber.

Dream Further
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lesjonesroofing.com
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The Wings home mortgage diff erence: 

• Low, competitive rates

• Lower closing costs

• Unmatched, personal service

• Flexible loan options

Apply today at 
wingsfinancial.com/mortgage

Fitting members into mortgages. 

Not the other way around.

NMLS #403259  

Federally insured by NCUA. Membership 
with a $5.00 opening deposit is required.
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